
Landmark Lighting Request Form 

Please complete the form and scan/email to corporate@whistler.ca along with your cover letter 

addressed "To Mayor and Council" with information regarding your campaign or cause.

We will contact you to confirm the status of your request. 

Contact Name 

Organization 

Business Address 

City/Province/Postal Code 

Business Phone Number 

Business Email 

Website Address 

Brief description of the 
event associated with 
your request  - 75 words 
or less
(Information here will be 
used for communications 
and the sign on the bridge. 
RMOW will edit copy if 
necessary.) 

Optional:  
Social Media Campaign 
Title (include hashtags) 

Landmark Choice  Fitzsimmons Covered Bridge 

Date of Event 

Colour Request 

Signature: ______________________________ 

Date: __________________________________ 

This application does not guarantee that your event lighting request will be approved or your date is 
available.
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	Contact Name: Alicia Wrobel
	Organization: Parkinson Society British Columbia
	Business Address: 1021 W Hastings St, 9th Floor
	CityProvincePostal Code: Vancouver, BC V6E 0C3
	Business Phone Number: 604-662-3240 ext. 237
	Business Email: awrobel@parkinson.bc.ca
	Website Address: www.parkinson.bc.ca
	Brief description of the event associated with your request Information here will be used for communications and the sign on the bridge Max 75 words RMOW will edit copy if necessary: We request your support in raising awareness for Parkinson’s disease on World Parkinson’s Day – April 11, 2025. Parkinson’s is the second most common neurodegenerative disorder, yet it remains widely misunderstood compared to conditions like Alzheimer’s.More than 17,500 British Columbians live with Parkinson’s, and the impact extends far beyond those diagnosed—to their families, friends, and communities.Lighting up landmarks in blue is a powerful way to spark conversations, increase public awareness, and show solidarity with those affected. 
	Optional Social Media Campaign Title include hashtags: 
	Landmark Choice: 
	fill_3: April 11, 2025
	fill_4: HEX #0000CD; RGB 0, 0, 205
	Date: February 18, 2025


